
CLARITY CONFIDENCE COMMITMENT




Have clarity on the best

ways to be trusted and

reach new clients as a

thought leader.




Have confidence to

position yourself as the

right person to solve your

niche clients problems.




Have commitment to put

yourself in the limelight

and serve humanity and

society.




Have clarity about the

results of your services

and irresistible signature

program.




Have confidence to

charge your worth.




Have commitment to not

discount or invest in poor

decisions.




Have clarity of who to

trust to guide you on your

journey and who to build

partnership with.




Have confidence to turn

away from the wrong

clients and opportunities.

 Have commitment to 

 your intuition, not be

distracted by shiny

projects or incongruent

coaching advice.
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We are often great at a few things which means we ignore other areas.

Identifying your weakest link can be the breakthrough you need to 

outsource or delegate or evolve to your next level.

IMPACT ASSESSMENT

1A. which of the three 'C' pillars do you feel you need the most help with?

1B. which 'I' elements would you like to shift from bad to great?

2A. what impact would fixing your Triple C pillars have on your business?

2B. how do you think shifting from 'bad to great' in the 'I' would change your life?

QUESTIONS

The deepest impact is made when the crossover of 

mindset and outcomes are optimised.
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